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The Pioneer in Business Specialty Coffee
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Bring Specialty coffee
Into the well-being workplace.
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Escaping From Ordinary

CIRCO COFFEE sinGLE oRIGINS

@ ‘Q“ 1

102 02y

i

4319

" d




CIRCO COFFEE

since 2017

cIRCO COFFEE

since 2017
74 =
' f \
Single Origin f\
\N §
Blue -
Mountain

g1l

W (A #53-58)

Fruity and Floral Aroma.

Sweet and Nutty Falover.
Balanc ed Body with

Clean F inish.

727g:37

CIRCO COFFEE

CIRCO COFFEE




Graphic System
Design Elements
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Design Elements
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Graphic System
Design Elements

Brand Color

Primary Base

TURQUOISE SIMPLE WHITE SPIRIT GREEN

PANTONE 3308c PANTONE 377c
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38 K 0 K 0 K100
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COOL GRAY
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CLARET RED

PANTONE 201cp
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Free Gold

Free Silver
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Brand Color
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Graphic System
Design Elements

Single Origin
BIRB“ EUFFEE btk 58 Colombia (‘
/i (agiron # 48-52) PaCkaging Color

D a i |y S e | e Ct i 0 n Nutty Aroma, Caramel Flavor Medium Body and

Heavy Finish.

Single Origin
. . Golden (‘
B I Rc u B u FFE E w4 2 5 % Mandheling
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S p e C i a | S e | e Ct i O n Herbal Tea Arona, Spices and Nutty Cream Flavor.

Rich and Thich Body with unobserved Acidiry.

Single Origin .
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I_l m It e d S e | e Ct I O n Pomelo and Orange Aroma, Honey and Sugar Flavor.

Well-Developed Body with Peach Taste.
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DAILY Packaging Color
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Design Elements

Product Colors

Particular Brand Main Color Luxury
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Elevating work spirits
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Graphic System

Primary Font The Typeface
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Graphic System
The Spencerian Script
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Manufacturer « CIRCLE LIMITED

3F, No. 659 Zhongzheng Rd. Xinzhuang Dist.,
New Taipei City,24257 Taiwan,R.0.C.
Tel + +886-2-2908-3520#294 Email * cd@circo.com.tw

WWW.circo.com.tw
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Nutty Aroma, Caramel Flavor
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Brand Extensions
Design Application
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Brand Positioning

Brand Core

Brand TA

Sclence

Quality, Integrity &
Professionalism

B2B
Tomorrow Workstyle

Escaping From Ordinary

Brand Commitment Brand Vibe

From Seed To Cup New Luxury

Bring Specialty coffee into the
well-being workplace.
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